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The Tooth Fairy, aka
Vanessa Hindle, a
junior at Lee High
School, looks around
for wishes to be
granted at the Burke
Centre Festival held
on Sept. 9-10.

Synagogue Redesign Looks
Toward Inclusiveness
News, Page 4
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Festival Highlights Burke
Centre 40th Anniversary
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Kenny Lourie is an Advertising Representative for
The Potomac Almanac & The Connection Newspapers.

By KENNETH B. LOURIE

Ordinarily I wouldn’t have given the Lyrica
television commercial too much attention. But
there sat a spokesperson named Kenny, his name
clearly printed in red script on top of a white oval
located above his right breast pocket on his
custom-work shirt, a middle-aged white man like
me, holding his left foot across his right knee talk-
ing about a medical problem that we both feel:
the “shooting, burning, pins and needles of dia-
betic nerve pain.” It was odd seeing someone
named Kenny on television referring to a problem
that not-on-television Kenny also has, though my
symptoms are not from diabetes; they’re from
eight and half years of chemotherapy.
Nevertheless, as Babe Ruth said about the sound
of his throat-cancer-ravaged voice on “Babe Ruth
Day” at Yankee Stadium on April 27, 1947: “It
feels just as bad.”

Campaign to date, according to ISpot.tv,
within the last 30 days, “Kenny’s Story,” as it’s
identified, has had “74 commercial airings.” And
though I don’t think for a moment that this Kenny
could be confused with that Kenny, considering
that he’s an auto mechanic who “grew into a
free-wheeling kid” and “enjoyed every step of
fatherhood,” and I’m not ‘free-wheeling,’ not a
father and know zero about cars, I do feel his
pain – literally.

Now the fact that the words of advice are
coming from someone named Kenny does give
me pause however. Not that all Kennys have
identical personalities or life’s experiences but
knowing how little familiarity I have with this
product makes me distrust him somehow. My
name is Kenny and I’m not prepared to make
those statements. How can he?

It reminds me of a long-ago M*A*S*H epi-
sode when Major Frank Burns was feeling para-
noid (as he said: “I’m only paranoid because
every one’s out to get me”) because he thought
“someone else is using my face.” None of which
makes any more sense than my not believing
spokesperson-Kenny just because his name hap-
pens to be Kenny.

But there’s no accounting for viewer reaction,
probably. That’s likely why there were a total
“1,271 airings” of Lyrica diabetic nerve pain com-
mercials nationally over the last 30 days. “Kenny’s
Story,” at 74 airings, was a small percentage of at
least a dozen variations on this theme as well as a
parallel campaign to address Fibromyalgia, a simi-
lar condition also treated by Lyrica.

It’s odd, of the multiple spots that have
appeared on television, all of which show people
living active lives – and being grateful for using
Lyrica, only three: “Kim’s Salon,” “Michael,” and
yours truly are “given-named.” All the others:
“Coach,” “Grandpa,” “School Teacher,” “Keep
the Beat Going,” “Helping Others”, as a few
examples, are not.

I’m wondering if “naming”/invoking names in
these spots does in fact personalize the experi-
ence for viewers in a way that the pharmaceutical
companies think is counter productive? Maybe
naming the spokesperson/sufferer causes a reac-
tion among Kims and Michaels that yours truly is
feeling/writing about?

Moreover, given that “Big Pharma” probably
doesn’t want to limit its reach by excluding a seg-
ment of the market because of name recognition
possibly lends some credence to the presumption
that using a name to identify the individual in one
of these spots is rare because it’s unhelpful. As it
relates to these spots and their names, perhaps
less is more, given how many research/clinical
dollars (hundreds of millions of dollars we’re
often told) are invested in the process of bringing
FDA-approved products to market? Accordingly, I
suppose “Big Pharma” can’t afford to leave any
potential stone/”presrciptee” unturned.

I certainly don’t know the answers to any of
these questions. I can only wander – and wonder
what is it that makes sense here and where I fit
into their universe. The commercials have hit
their intended target: me, a patient with “shoo-
ting, burning, pins and needles ... , but I have to
tell you: I don’t like “Kenny.”

“Kenny’s
Story”Business Directory
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Alfredo’s Construction Company, Inc.

www.alfredosconstructioncompany.com

Phone:
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Good is not 
good, where 

better is 
expected.

-Thomas Fuller

An expert is someone 
who knows some of the worst mis-

takes that can be made in his subject 
and how to avoid them.
-Werner Heisenberg

Submit civic/community announcements at
ConnectionNewspapers.com/Calendar. Photos and
artwork welcome. Deadline is Thursday at noon, at
least two weeks before event.

SENIOR VOLUNTEERS
RSVP, a volunteer network for seniors seeking

service opportunities in and around Fairfax
County, Arlington County and the City of
Alexandria, offers a wide array of opportunities
for volunteers 55 and older. RSVP volunteers
enjoy flexible schedules, free accident and
liability insurance while serving, optional
mileage and meal reimbursement and are
invited to volunteer group projects and social
gatherings. To sign up for an upcoming
orientation, email Carly Hubicki at
chubicki@volunteerfairfax.org or call RSVP at
703-403- 5360. To learn more about RSVP, visit
www.rsvpnova.org.

MONDAY/SEPT. 18
7-Week Fitness Session Starts. Various times

and locations. The Fitness Program at Inova
HealthSource is established both in its longevity
and in its foundation in the community.
Competitive pricing and a session-based
schedule to allow everyone to try out new
formats without entering into a long term
relationship. To register for Inova’s next 7 week
fitness session, visit www.inova.org/wellness/
fitness.

TUESDAY/SEPT. 19
ESOL classes. noon-7:30 p.m. at The Church of

the Good Shepherd, 9350 Braddock Road,
Burke. Day and evening English for Speakers of
Other Languages (ESOL) classes open to those
who wish to improve their English skills. Call
703-323-5400 for more.

IN-PERSON, TV DEBATES
The League of Women Voters of the Fairfax

Area (LWVFA) will hold four in-person forums
and three televised forums for the public and the
press to learn about the candidates who are
running for election to the Virginia House of
Delegates. The League invited all certified
candidates campaigning for office in their
respective districts. At the in-person forums,
question-and-answer sessions will be followed
by an opportunity for informal conversations
with individual candidates. The public and press
are encouraged to attend. For more information
about the candidates’ priorities and positions,
visit www.vote411.org.

In-person forums:
❖ Thursday, Sept. 28 at 7 p.m. at Providence

Community Center: 3001 Vaden Drive, Fairfax.
❖ Thursday, Oct. 12 at 7 p.m. at Hayfield

Secondary School, Lecture Hall: 7630 Telegraph
Road, Alexandria.

❖ Wednesday, Oct. 25 at 7:30 p.m. at Sully
Government Center: 4900 Stonecroft Blvd.,
Chantilly.

The televised forums at Fairfax County Public
Access are on Channel 10 or livestreamed on
YouTube “Inside Scoop Livestream.” The public
can submit questions by email to
theinsidescooptv@gmail.com or call 571-749-
1142 between 7-8:30 p.m. Tune in on:
Monday, Sept. 11 at 8 p.m.; Monday, Sept.
18 at 8 p.m.; and Monday, Oct. 2 at 8 p.m.

SEPT. 29-30
Fall Children’s Consignment Sale. 9 a.m.-8

p.m., at Cameron United Methodist Church,
3130 Franconia Road. Some items are half price
on Saturday. To become a seller, email:
CUMC.CCS@gmail.com, or visit www.cameron-
umc.org/.

ONGOING
Haven of Northern Virginia provides support,

compassion, information and resources to the
bereaved and seriously ill. To become a Haven
volunteer, please call 703-941-7000 to request
an orientation. Volunteers must complete a 30-
hour training and commit to one year of service
answering Haven phones (2.5 hours weekly).
Next training is scheduled for fall 2017.

Positive Parenting Strategies Course. At
PHILLIPS, 7010 Braddock Road, Annandale. A
series of classes and in home consultations
taught by PHILLIPS’ counselors. Open to all local
families. Call Stacy Stryjewski at 703-658-9054.

Bulletin Board
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